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Hair Concerns in Detail by Age, 2022

Share of global respondents

15-19

20-29

30-39

40-49

50-59

60+

0% 10% 20% 30% 40% 50%
B Greying hair ®Thinning hair Hair loss

K& : Euromonitor Voice of the Consumer: Beauty Survey
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LHERTENHLF —.

Bo& 14 AB&EMHESBELASEEERRMNLLSHERE (2023 F)

Sales of Hair Care by Category
Retail Value RSP - CNY million - Current - 2023 Growth Performance

2-in-1 Products

447 o4}
Colourants
[ 45786 e el %
Conditioners and Treatments
12,729.2 &1
. Hair Loss Treatments
= 19507 = ] @ B
Perms and Relaxants
Salon Professional Hair Care
| 3,398.3 ® ) ] 5
Shampoos
39,208.9 &l
Styling Agents
| 1,669.6 e i | £
-20% 0% 65%
HAIR CARE 63,5801 @ CURRENT I% CAGR I% CAGR
YEAR % 2018-2023 2023-2028
GROWTH

% : Euromonitor
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TR VAL 89 A A5 b TR 2] 20%.

Bk 15 2HEHAkEES Lo M Lk (B4 %, 2022 %)
Typical Spending on Hair Care Products, 2022

Share of respondents vwho purchase hair care products

Hair loss treatment

Heat protection spray

Hair colour or dye

2-in-1 shampoo/conditioner

Hair conditioner or treatment

Hair styling produet

Hair shampoo (standard)

% 20% 40% 60% 80% 100%
BUSD20+ ®mUSD10-20 USD6-10 mUSDO-4 ® Notsure

K& : Euromonitor Voice of the Consumer: Beauty Survey
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B dAe, AHBERTRA LR

ARERABHNSIMABRE AL ESRGEEZHFAY, RE (Hydrating)
hHEIEHRZ—, BATSK, RAWN (Natural) HEL TR, REHALRT
B: B (No Parabens) 3.3k, &% Z (Cruelty Free, Non animal testing) . {&if
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Leading Claims Among the Top 5 Beauty and Personal Care Companies 2022

L'Oréal Procter & Unilever Estée Lauder Cos Colgate-
BELly  Groupe Gamble Group Inc Palmolive
Dermatologically|
) 1 Natural Tested Natural Natural
Hair Care
2 Natural Cruelty Free
3 No Parabens [Hypoallergenic |No Parabens i No Parabens
1 Natural Natural Natural
Oral Care 2 notapplicable|pntibacterial  |Antibacterial ~ notapplicable  antibacterial
3 Hydrating Hydrating No Alcohol
1 Hydrating Sensitive Skin ~ [Hydrating Hydrating Sensitive Skin
Men's Grooming 3 Sensitive Skin [Hydrating Sensitive Skin Natural Hydrating
3 Natural Skin Health Natural Antioxidant Natural
1 Hydrating Hydrating Hydrating Hydrating Hydrating
Skin Care Dermatologically
2 Sensitive Skin [Tested Natural Natural Natural
3 Natural Natural Skin Health  No Parabens Skin Health

A& : Euromonitor International Product Claims and Positioning

4% Euromonitor74 % # Z B4R, 20225, AKX @AHL A K% . F45 . Herbal
Essences #= Aussie seifEBCMAfE T ¥ L. AL SRR a0, &
NEAMERELREHTTHEGOH KD, F, FERERG LR BB LT 2K
BTHERO LR, BB TRELHOR, HEETERDEFEALLEE—F
FAA AR RFF S A2019F AR &M B & H AR LR K KA Kk ey iz
T, WA AR BAE R 6 B A%,

B A 18 L34 F KAk A Ao E I 8 KGR LR K (20194 % 20224)
Respondents seeking standard shampoos that are “water efficient
to use and/or produce” 2019-2022

Respondents

Middle East and Africa

Latin America

Asia Pacific

World

North America

Europe

0% 5% 10% 15% 20%

m2019 m2022

A% : Euromonitor Voice of the Consumer: Beauty Survey (n=20320)
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820145 £2023F, REFEAFTEHRE QLB ZHE I, K2015F 161
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B, BATEZERRADRNEERGTRHRE LG SLRE B LPI EHA, QL1538
H M AeNGkSE SR LA EE ML EEBEATSEEE, EHAESK
wolE, FATHARRER LA E R R A50%.

B % 192014 -2023 FR T REAEHREMELEAE (F12: %)

Retail Offline ™ Retail E-Commerce

100

12.8
16.7 20.7 . 1f 26.2 283

80 373 365 394  A9-
60

86.5 ) 3]
40 785 ¢ 73.0 70-8
61.9 625 59.4 58.0

20

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

KK : Euromonitor

R IES R KNG EIE, 20225120 -2023F117, Ao #EHEZ, T&. #F
BN L5 kR A E BEALAE T, R LA IIRA3%, sHE R
9%, B 318 %£83.6 7T,

B % 202023 11 A MAT & LB St a—%

= U E W OB
ARLRIEEFHIE 4624913 836 3% 9%
E 3] 2061434  103.8
HE 1224035  71.8
WE 713112 80.5
& 626332 65.6
WiERR: BEPE U EBERR
2023F11BMAT: 2022812H-2023%F11H & ol

R SRR (GE: 2023 F11 F MAT:2022 #12 /7-2023 #11 /)
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B % 2] ZAFLMBARAERMREESRSFBRIZIH—F

E L i (P& E)) 7 L ERIBHK
BREBEEZRRERAEE HRess (&) o ¥ 39.9/500ml * &
E4E 3 pEEF AR E K & (K &) wEE S ¥ 49.8/470ml #HE. R
WMEMERREAETAEE BnE (KK hE E S ¥ 39.9/450ml HFR.FEH

MTiE R RE R K FTid k(M T &) R E ¥ 69/300ml % I

BRF AR 40 oM BRI (BRFTE) HHE S ¥ 79/100ml iR, AR

FHBMLRARHEEREE wH (BAAE) E E S ¥ 44.9/480ml B PRE
TR S 44 50 R 5 I ik F3F (BORIR) #HEE S ¥ 480/90ml B i, ARiR
E RIS RM EEF HwEE GE7) B ES ¥ 65/270ml Fe&
R A T 4 AR R A K #R CRMNRE) HEES ¥ 45/400ml S S e

%%%fiﬁzﬁﬁﬁ%ﬁﬁ FHBE (BAAIE) o ¥ 49.9/720ml * &

71 KR F T R AL A+ (BeFIE) K E S ¥ 33.9/500ml #E
FECRESER o s ¥ (=4 Fid) HEED ¥ 149/90ml X N
BRAIELHELRER EREFIE2E (BRIE) | R ES ¥ 59.9/#F Fe

% 5 R B IF AR K K %% (BoAlE) hE E S ¥ 79/450ml HERARE

%mﬁﬁﬁézﬁ@ﬁéﬁﬁ s (£F) A E S ¥ 19.9/100ml KB, AR
Ve HEKRERE T TRMER be (F#) #HEE S ¥ 108.9/150g #EA BHE
BEFRIEmEE 2% (425 1) E E S ¥ 39.9/500g . HER

KRR RGBT Tk XEAEFRH T TFLH

78 B 2 8] 1B

4% Euromonitor¥& 4% 28 7=, 2023 F K B#EE T A baT Hz N8 00 4 &
R.BARIERE ., BAOAE, EH, RMTEKR, 94, BMNRE, ZAHE,
b B ERARFH, AP AT ZT & F9 5] %30.3%.11.2%.10.8%, 43152.3%.
KAVERT & EKZH e H R (PGN) « BOFE A E B (LRLCY.US) A K K B 455%5 AL,
Fr M3 3 w9 Koy 8] — — AT M 547,

xE

% #Z N3 (Procter & Gamble, MMP&G) RAMRI LW A A REER, BFH
ARI0ZL BT, LESWGHALISOVER iR, NAWEHHIZER, BAE
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Fo R T, RRERAREHET, EFREXBMBAEEL, 25 £4294.95(& % T,
202.77E £ T 152248 £ T, 2 A4E35.1%. 24.13%. 18.11%. #LEHEITE M=,
Hpph Rk, &5, BEF S Em LR,

B & 22 FERANNEZATEMT it (345 B & 232024 815 F RN 5 2B MARAEL (B2 %)
1%
e ¥ HAIR [RECIPE @/’ead&
AUSSIE® £ A Eig shoulders
Fry
L R AR AT
RN X Rxi LA 5 Ae K JE 4732
B ER, ERANAYE
m RAEAR X W
mEERS
H ) E) ARk
Eggg,?g(',;s SPANTENE Rel%%e;-
24%
KR FHREH F ¥ ¥

BE20245F6 A30H , FHE20248 FF 5 EILN84039E £ T, RL¥E
2.48%, TSR FTFE R EMIE K BASHBEFAIM148.791& £ T, B I &K 1.54%.,

2025 s, BRNSNAHELITENMERYINEEL, SAKTHHE
914.3%, ERGHFPRABRAEETE., R, AR fo0 EH# T E N
BELEZ, 9B A5H17.1%4217.3%.

% 2420152024 S FFE NS EEBBENRF L [8 & 252015-2024 8+ F & N 51 5 A B AR b (B4%

(Bfz: £ &% L)
20152024 55 £ & 2 8] F LA R F) b 2015-2024 0 5F £ & > 8) 2 B4 A iH & R b
9.0 2.0 160.0 250.0
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B & 26 FE NG 2022 FAHRERABAZEILT GG ARLIEE S HL

P&G’s share and brand coverage in global beauty and personal care market in 2022

Hair Care Men’s Grooming Oral Care Skin Care

=Pantene =Gillette =QOral-B =Olay
=Head & Shoulders =Qld Spice = Crest =SK-1I
=Rejoice =Head & Shoulders = Fixodent = Exfoliac
=Herbal Essences =Probak Il =Blend-a-Med =Gillette
= Aussie =SK-II =Scope =ZIRH

=Vidal Sassoon =Perma Sharp = Kukident =0ld Spice
=Graham Webb =Polsilver =AZ

34 0)

LIELE

14.3% 17.1% 17.3% 3.7%

USD12.2 billion sales RSP USD9.2 billion sales RSP USD8.8 billion sales RSP USDS5.6 billion sales RSP

A% : Euromonitor

FE NS E2022F 2 KE S E LABIEE T 4%, BAKA20215F896%, 12475 K
R — A E KO F, A LRBIEE R AR T 22%.

DRWERTENIRKGES T, 202255452 B F 5115 £T, b4k
SHAE B 0942%. BAA2022F R ERE, ZHERK H0%. PR & F RN HEEE
A EBA25%, AT KMEHEE ESGOMERET S,

B & 27 FRNGHEIED 2022 FAHBLEER 20172022 FHALFHEE
Procter & Gamble Co, The: Hair Care, 2022 and CAGR, 2017-2022 by Region

Company Retail Sales RSP - USD million - Current - Fixed 2022 Exchange Rates
15%

10% [=-—————————

Historic CAGR

5%.... . B . = i . B . .
()] |

0% | I i I I
0 5,000 10,000 15,000 20,000 25,000
Market Size

Note: Bubble size indicates Procter & Gamble Co, The sales in Retail Value RSP USD million in 2022.
Range displayed: USD154 to 5,168 million.

B western Europe M middle East and Africa Hair Care
. North America . Australasia

. Eastern Europe

M Asia pacific

. Latin America

A% : Euromonitor
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BLF A 3] (L'Oréal) R ARAALMEE A& NS, SR QLI6H
B tkde, #E, FREARNSRS, AAFEIRENAIIEA, BhIEE
FEE, £F5%E., ABAK. ORERIE., Kerastase. Cerastase. F &A= 3H 5,

20234, BLRIENG IR EMATNZ R AHHERF L, ik, BHH
WES, BEMASR A16447EE T, 812418 B T, 63.215B T, 15t Al A
39.94%. 19.73%- 15.35%.

B & 28 BRAAMANELITEMAT M (3K9) B & 292023 SFEL R AN 5] £ B mAL L (Bl %)

4.12

LOREAL

Professional Products

ks
.t
39.94 k KA 5= o

PROFESSIONNEL L e > w
e STH AVENUE NYC 15035 | A

M AT R | X * PU_REOILOGY 119%73

RR: BRI EH P&

20235, BLARAEAN S ERL ENUNAILMERE T, R ET.64%. 20155 VL
K, 20205 4 Ak, HEAEF WA LGSR, 20224F R g E £ 2 & 2]18.5%.
20234, N EEBFEIFAM61.841EE T, R HIEEB8.37%.

AT EIARA, BRARER ARAFE R, Htk AR BT F B S Ao {8
HE KRBy BRI E BB BT Y, AT EHENHSEE AL,

B & 302014-2023 FBLAEAE NS S ERALR L (F B % 312014-2023 FBF AN 8 1S H AR b (B4% .

i2: fEBLT) (4= )
2015-20234FBX 4k & AL N 2 F] L 2015-20234F &K 3k 4t V3 4 4 41 i &R th
500.0 20.0 70.0 45.0
400.0 15. 0 60.0 30.0
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0.0 -10.0 0.0 -45.0
N N S N S NS SR AR B S e AN I
& W W W W W W I\ %\'» NN AN NN (L/\% %/\'»
g R B pF T G G Y o ” & B e
O M P A LTSS TS
ERR N # R b (%) FA) HAVER (%)
4 4



http://ipoipo.cn/

B %32 BRATRER ERAAMAIER . KHBLEHH (2022 %)

L'Oréal Groupe vs. Beauty and Personal Care: Distribution of Sales by Category, 2022
Company Retail Sales RSP - USD million - Current - Fixed 2022 Exchange Rates

Skin Care

Hair Care

Colour Cosmetics
Fragrances
Men's Grooming
Oral Care

Bath and Shower

Dermocosmetics Beauty and Personal
Care

Deodorants

Baby and Child-specific Products

"“HIII"l

Sun Care
Depilatories
0% 5% 10% 15% 20% 25% 30%
% of Total
. Selected Company . Total Industry

A& : Euromonitor

4% Euromonitor#t 3T, BLRAEE B 693E ¥ & b AN E B A2022F AT — 538
BT 10%. b EF BB A LER ZRMEARSORERE, LAZATREEEH
B AA, BB AL T 69 PureologyArKérastase ¥ b i 5| 48 Lk, B KB £ E
HEERTBEUAEEE, KA AEAE LB E R AR BRI B
AN HERES I,

B %33 BRAMBEDHER 2 E S 2022 FRMELEHAR 20172022 FHL-FEE

L'Oréal Groupe: Hair Care, 2022 and CAGR, 2017-2022 by Region
Company Retail Sales RSP - USD million - Current - Fixed 2022 Exchange Rates

15%

=
o
&

Historic CAGR

@ & @
. o

o 5,000 10,000 15,000 20,000 25,000
Market Size

0%

Note: Bubble size indicates L'Oréal Groupe sales in Retail Value RSP USD million in 2022. Range
displayed: USD242 to 4,084 million.

B western Europe M widdle East and Africa Hair Care
B riorth America W Austratasia

M castern Europe

W ssia Pacific

M Latin America

KK : Euromonitor
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SCAa A | A 0

R#E R (HKSFC CE No.:BIY455)

Tel: 852-38966397

E-mail:ryan.chan@eddid.com.hk

A (HKSFC CE No.:BOX500)

Tel: +86 186 7668 5813

E-mail:gang.chen@eddid.com.hk

%7 X (HKSFC CE No.:BSJ488)

Tel: +86 137 6042 1136

mail:liuzongwu@eddid.com.hk

%47 & (HKSFC CE No..BTW322)

Tel: +86 138 2317 0823

E-mail:sunny.hou@eddid.com.hk

R RO B

AT H B
BRESARLTNEIRRA O NEILSIE, ARSI RAGER AL EATAME ATER: (1) #£%
7o R R 69 BE T RE e R R M A IE A B AT AR R A9 R AL AT ARG ELEE ;. (2) Hefey B A AR
RAAAF R RARE LRI L & B ERMIEMAR, I, 54T AR, S AMAANERIMG
MBAL (BEBERAANAFHERLAGRMAETAGMM T R) (1) AR LEEFLHRE 30 HAT
RERERESR: Q) REABEAREIBIMEINEERE RAREPRAGER;, Q) AALAM
A LT N NERSHAR: (4) FREGARE LEARHA A MERGETHEES.

T EWE
AHFENIRBAGEATREATR T ZAE KO RR. REFMEBHETRTASHMARET H .. LIEERD
B IRRBEFMAHBAN BT EHR. ARELARETAGRET B2, HHEAFRHRELEREL. A
B L ERRATAREARG LR, THRHFATiRARET RO XAAR . KRS FAIRAGZT IR
IR A AR ERIEURE, ETRELORTERXAUALRTZREAVE. AR PTERET
HFRZBIFER AT AR S, THABRE XA ESFAM R BT R, ARE LA GETE R
WX EELFAMTSH S, EAHANRAMBEBNHETEF oAb S EALTREN S ERRE. REFHT
MRTEREGELGT A TEARBALELREEZHORERT ROEFR, TAERETRET., FE, g3
R 77 @ Y RN IR, AN A R E B ARG P A9 N RS R AR R B AT AR, KM AH
BEAR #A A 3R P A AR BALATAT B o 5| AT AL A R B 3094638 . A B4, RER KRS HAHA KR X
BEAREETOFERTE., EMEAARELTENR TR LHRATH A TRERR. AREEAK
P2 A THELTENAGTN, M RERERS LT ARG EAEE, ARBETER, ARETHTH,
B TARY BRI E AR N B AR A FIBT, CTREGIERF A%, AR KEBIER AT 2eEsm. &

O8] AR AR R RE T R A/ KGR T — B HRE . ERREYRRBER G RR GRE. B
BYM Ty ko &P REZADCIERARE FATRAMAMER R FTIRBIUTRABE ER, EAMTEHE,



http://ipoipo.cn/

H AR TAR T R AR RN T, S5, UEFEFRPE TRRBGER S 7 R A/ ST — B =
B RALA R o AN ) SR H IR B B AR AR ST AL H A ARk P 3R B 69 0 8] BT B AT 0938 K 9A ST BOREF B AT R/ R AR
ALBPETRHDABAZFERGMER, FTREE LN AF LA EHBE. A, HELHRE
BARE TRALGEREZA SHERGTIN, AN TERELT L. AMEMABESL LN SIA,
FEAT AR RABAA KR AN 8 F @I ILT, AFMEMH X8k, AR, #E., HEARaHTHk
H A A AR, & R ST Re BT AR B 5 R AL

S

AARETT B CAEFERME ARG ([UEEFRNE ) AFERE., LEREANAREEZAAMEF
HERERE ([HRFEE]) FEE, ARABEEIAE ki, REIREE, HEFEEE
EHMAL, BEH o EELN TR GRS TR, FAEBEEELNE . FARSEEHIT
BABEEBE B BHFCHELEZLL T,

#H/ET A
HANAETEHERREMS, 28, BITREHAARSRERMEHEE, XA, A2, $FReEE
TRABEAMZAY ., FRAAIK . ARELFEGEEOZFINETHERERA ROEMTARTE >R G

j:"fi}ﬂ o



http://ipoipo.cn/

	護髮行業概覽
	行業介紹及分類
	世界及中國護髮行業市場規模及增速
	護髮行業規模在美護大類中排名第二
	護髮行業內部，洗髮水銷售額遙遙領先
	產品端現狀分析及發展趨勢
	洗護三巨頭優勢盡顯，我國國產品牌增長潛力巨大
	近兩年品牌集中度降低，產品趨於中高端化
	頭髮健康問題頻現，我國脫髮治療消費大增
	定位清晰或為產品增添價值
	成分溫和、用料環保已成為主流
	零售管道—電商零售正當時
	行業頭部品牌和國貨品牌產品梳理
	相關公司概述
	寶潔
	歐萊雅
	拉芳家化
	環亞集團

