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i‘? (@ Facebook
| s it RisToPs) (IEET) @ YouTube
(3 TikTok
% @ M St e P =2 £ @ 18I8F/FfT£
| L3235 (TOP3)*? @ fEiER/Ffd+& @ M3t =2 1
@ BFHE @ BFH®E
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13 2IXES

20245, £BB2CEFHESHIAMER LEIEK114.5%, HEI£97.4963F12%7T(4961,087H1ZHTT), BRERSF
VRSB ER). MERBEERIEKMEBTEE, ARATIZLREMNE, FitkE. Ba. MEAFENBEHE
BREFMRLSM. SEEN, £E. PEAGEFEZETHNHRSFREBIERKER2), 5—HE, HE. RELUKAL
EMX EFHKTHERARDMLKIEKNEENE, PRSIFNXEHHREE), EEEEFNERSBIHEME
BR#E T, HEKEREET2RTKT,

EULHAE, SRMBEEKSEFIRTREESSEEMEREWETH, SEAXEMNEN HHME"#—F
58, FAT, HBEHREANEMEMENDRNER, RMBRERGEHRE, ZLWYT HEHEE. BRREW
EH——AEMEE REE N, X—EBRRUAEENUNLEMIERGERSNBR, BERMEIRESHMEN"TF
MELRE". EREREHITITIMEMEETA L. SEEN, FEFEES R AEMEENSKRARE, HE
BRI R A A R R R B R SS.

R ERHENSHNEN, 2024F B TUF P U REE AR SR R EE BRI TH PR R, ETikTok.
InstagramFF 5 L, BEENMS BRI RESIVER" HEER, HEES M2 BN S5 BT RIZE NI,
REEREIHX PIERREHNTKTok Shop, ERREMIHBZFMEARIMNS, SERUREFNESEREERET K, X
Pl (BA AR RO RN AL F B A ENEN, EFFEUZHRMatt R ORI BRBHARILIR,

E&R1: 2XEHHHIEELESE(20175F-20295F)

(@t +HzE5) (@ 1T %)
20,000 r50%

26.8%

20.5% 151 +25%
1% % 145% 14.6%
12.2% i . 101%  8.2%
15,000 8.0% 7.3% 6.1% 7.0%

r 0%
+-25%
+-50%

F-75%

~-100%

2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029
BEHIHIR (MR @) m HHMAR(RRINE. FE. RS —o— HKE(B2CEBEH)

HIBHKIE: Statista(BT2025F58 Rz GEHHEIRHIE)
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BIREFESHYNENETRERED X, LAMENEREMREDLET KNPEBEFENEEFEA
“SHEIN"S"Temu"), IEHEREEFRIGETAMEEFENBARL, URALERESREFRREZFRS, ER, &E
/KNSR R E E R AR T AW AR E R, CHEREMD, HFNHIRENENSIFERESAENIE
M, EERRMEERLINGE,

2024 F B EMNAI SAIEREAT NLERAMBEN—F, EMEAEE. AXRNEHLER. ETEGE
BEANT E58RERAHESEZNNE, BFESNEERENMEERLRISEIEZRA. HHUBRERLERSH
X, AABTEEISHACRMNAIERME, HEARHNRNEHIEREI TG KNI,

LRSS SHAFTNREETUERENRUSMEARLNNE., ERMFENEREEMTFRAZTF SHE, Eit
WMAMREFASHIHLENEERR, UTEM2024FENEEBED, ERNETRRENERTIFADN,

Ex2: HESEEN 1+ ERS 1K (20244 52028433 )

B2CEEEMIZAE(SR L +Z=TT) RS EER
HE | EXRS5HX
1 RE K 3,042.1 4,012.5 7.2% 50.4% 56.5% 6.1
2 =E 228.0 265.5 3.9% 31.0% 31.4% 0.4
3 ENE AT 83.9 101.7 4.9% 28.3% 31.3% 3.0
4 BE 128.5 162.3 6.0% 27.4% 31.7% 4.4
5 ESES| 1,192.3 1,523.8 6.3% 16.1% 18.5% 2.4
6 BTH 92.8 155.1 13.7% 15.5% 18.2% 2.7 #3ER R - eMarketer {Retail
= o o o Ecommerce Sales Penetration:
7 et 57.9 84.6 10.0% 15.5% 19.8% 4.3 % of Total Retail Sales) (Retail
8 HZ 433 56.8 7.0% 14.6% 16.4% 1.8 Ecommerce Sales) (2025/06)
9 mEX 79.0 97.5 5.4% 12.5% 13.9% 1.4 s ETFeMarketerfkiE, MFTAZE
5 o 5 K30 ERSHX PIRENEREE
10 SF:N 134.8 161.9 4.7% 12.3% 13.7% 1.4 BEHE N OERSHX

1 (BRI BAA R “BRANR
EAESIRE

FEMEREEREMT, AT TE EMERN
“EBEH B S B (De-influencer) REII5Z%E, ]
BEEH RSB HIELT, REARRTER " MEEN
EWITH. EATARIGZ—, XEEBREEEER
BARTHRE R G (Dupe)s FHHMEEX
XEmNIRNRIE, EFRWEMREZHAPAZE—
MXUHNR. SiItER, REHZNFEHEBENR
AEE——HEEMRR T LUE LB S E R m
Bi. &It HEHER AR RO MR, BANFHEE MR
AER, EBRARERBEREN M. EERE
[TzmE (BR3), BEETR, 29 54%EHEERT A

FEAFRREE, DEFEEEBRR", XRBPER
SEBRAEIRR, MEEN—MIFERERE
HEBS WL
BREBRAENUEE RN T IR
(TR, RIIELAAONE, B—5E, B
HEL5 80 5 B8 IE & F ISR ALA = BRI . 51
B, ZETHEHNT KSR EX—aB0H N
BS, Bl R EIRES S5E5, LENETHEE
WA RBE N, H—HIRF RIHAKE, Hi
SRR BB BRBA,
FERASESSIERNER.



LEZRENNBHEEMERXE, THETELE
HENF )RR 8o

TATEFSHER IS
- @mAMERR, EERERKATILIRAESE
A TIRIG 2K

Zmh2 RS F R B mEE 8
%, EREDLUEmIRER"ES, EERXEELESIR
A EHRRBESSERRSR, NESHEHR
MEIES .
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EXR3: TAMXiEE121MA

B 141 AR A o e g
W EEA BB R SEEER(2025)

#53E 3k 7R : Bluebell Group, Consumers
who purchased dupe brands in the
past 12 months in the Asia-Pacific
region in 2025, by country and
category, Statista (2025/06)

43

2. TikTok ShopAYiRiEE <
iEEzht B S EEBREE, WSREeE/RERS

HREFEERELITCCERNRENME, 20244
HIHAERI LI £19.6%, iK%F16,83912%% 7T, HHE
Y B A TIMIEN15%, MIXKERIME, AKX

EHRBRREFRNEZRBFLEZIND, E
HHLkmRERERL). THT KNESHN,
B FUTikTok#Instagram A RAYL ST F S 1R
EEATMMESEREY. EFALISENE MK
. SMABEINEE, EEEENBYIRIZEBE
HRFE EEETN.

Heh, TikTokShopHUtEKRMAL AR, 202445
LEBERR 5 SFT(CGMV)iAEI33212%7T, MELAE
EMN=1E, ExATIHEER, GMVA0ZERT, £2
KEZHE = (BRS5). TIEKLAERN AR
X, TikTokShopRYMItEE A5 Hith TR EBE T A 1E0L

o 2024F LR, RFAIFEMHALIRKER, Bt
ABUNZE. B, BRAEHH(ERE).

FIt2025%5 /5, #HREBEBEETIKTok ShopiH
T HERFIERK, FEHANL, IHEMUERK
MXBELTMKOLMRN, #E—FRIUAXBERIHE
BEKOC) MM MAEE  SU A EMAHEE "%
DA X BB R R R R

—FHE, REMXMNHRT SRMEXNE

Mo EEE, "BERSHXZL"MN"AFREERREHE
R AR RN, BUFEEEERERTkTokE
BHEEWSENSFHBETIMRE). ZRM, BX
FEENDINETIKTok RN BERREAFLELHA
BETHEMNEESRE, EREBSFEAN, Hx
HEL U162 BT ET. 72T ART)BTR.
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BB & LT KAER S EER Mo

RIS H 2000 41 ERI LAY
FEfF, HEHEH150 X ARRREERS, RHKIF
HEREREESEIEBRI S,

#ETikTok ShopF 202568300 EE
FEEAmHZIR, ETRE'KATE'RLABEZTES
S mEE.

ERZEE R NI TikTok Shoplias,
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ZIE 5B TikTok ShopEBE RN, [

B4 s|1MERBEHHIZLMN

ElZR5: TikTok Shop& E/MX & MR 5 BEN(20245F)

Asia - The Live Streaming B o
Continent ’* ) 10.0-
L]
Estimated live streaming e-commerce revenue @
by continent in 2024 (in billion U.S. dollars) @
M Asia M Americas M Europe 8.0
121.0
103.8 6.0
76.1
67.6
I I I .
i 6.3 8.1 7.1 i
Beauty & Electronics Fashion Food
personal care
As of Nov. 2024 00 =
Source: Statista Market Insights 2 ERAT =& i Hity
statista %

fEE3KJR: Katharina Buchholz, Asia - The Live Streaming Continent
(Statista Inc.) (2025)

Exe: TELIEHTANEKISHE

{E23KJRE: Momentum Works Pte: Momentum Works Pte, Leading TikTok Shop countries
worldwide in 2024, by Gross Merchandise Value (in billion U.S. dollars) Statista (2024/12)
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3. BEELIKIISHEINSTemu
ESFEAE x5 ZEKEEWEMEAIGIFIEEX

BASHEIN. TemuARMHEFMEBEIREREHF
A, BEMETHEHEERR, THESHIDIER.
RN EREE AR TR LR, BERAGF WK IINEELTH
HIERRB, 20245, XEFRERSET ABEZERS
wXMER, WEEHSH. RERERIN, UkK
MREFSYRHERNTFRATSHRMCESIN, @
IEEE/ X EEHRRENES, BRLEFRESR
SREEW,

REENECRBFAEBNT202555H32H4
T —IXBEER—H W EREAERESEO. 0
ERTF800ETHREITH NARBIFIE" ZHIER
AREIEXHEB N HHRET KOEERMSF, BERIK
MEHECEH, —HFEERREHFVEXZDE, 0F
PRARYS EE I, UREESDBIRTHHRARKS
NEEFMECESEERINGES. (FAREN—
¥, SHEINSTemuyBEILEEZETHAGoogle
Shopping% ™ &M, EFBELEAEMN. BB
EMAERE. ZE. ZEESHN S8, XEF
BERTRIG KT8], A, RUMNBTEMNSRXS /& O 7
MEEE, WHBUHEXXBBREEN. Fm,
SHEINEXRER EHitRIEBRIRN, EREERNTD
BB R E IR Ak .
42024F6 ARITCHBRETRARREE)

&, EEFHRIFE)NTHOARKER, LI, ERF
INEAS N OB H B A e Al S B IE AR EE AT AL
202548, BIRIMBFEHSEEFHH
SEIRRIIEMFEHETNA8HHA™M(L51.584H%7T)
REZE60HHMAEMEIE1.98H%T), HIRELHMIE
URFER. BEEENELXRSENAEREHE
BFRSHIRINGES, MENTRERHSER, H
BITEWH (I8 E FHEET5%) RIS M X 5.
2025%6H, (RETHEEZRIES R
KRB, ZERUSHEIN AR RAEBIRE kA E
ENR, RRIEMRBIRINE HNE N RENIFRR
MIEWHERI R, HeBERIEEXT FEZ,

ERT: BobfEMAIRESIRERML(20245)

Hith..27% Amazon..24%

Temu..21%

AliExpress
..10%

{EE3RIR: IPC, E-retailer used for most recent cross-border purchase in 2024

4. £ERXAISAIZR
REMECEYFIEMEZXE

HEENMYERYES MEK RN ERER
F, ERRAISAIRRALZ I ZXF, 8F2024
F, 2REEINS Z—8HEE BERTERAI
HXRS, LHEZHAH, RRBREBHLLHIET
70%, RS TFRAETFIILNE0%MKTE, EENAINE
EVAANEE: "BEIWRNEE AL EIE"(43%).

TR IR HEH S RERS N MENER S FRFIES"
(42%)(E1%&8).

FEUEET, SEUERKRMABEER. HKE
HEREFEBUESZSMER, BRATFRAMELRS
KF, EREREFESE, FUKEBERBESHER
BER, REFBULEBDIINERITRASRIF. =
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NEREEFNNG. HNENEE, SHXRBET
FEREBENDRIEAN, MIRemNRESISE
SV EEN

ERLAIBREZAEEZREANSNE HIEE
BEIE, MAIZRIFRETFREKNHREERSER
Tk, HRSMINERITES. EBISARWNIER
ADREF, REREERBIE. WRRWEZRE,
EREBMTEM (Y. EETHRZERF RS, MM
BEESRA T OBV STT, ASUAFAREN
EMEURITLEARTE,

—FHE, NRAGR2UNERLERNE. &

&, MEARKEBEFHRLE T & ShopifyBF2025%78
HYWAIRRER S TR T RN %
ME, FRENEMRRSE" S, RIEAIFRKBK
BFERERAATIHEZNBEL TERTRBIL
B, RETEMREANRT2MER, BEEFEHE

M

B8 HEAEEMWPIAEERAISSIAITHAE

VISA. MastercardZE WM Z RZAHMMERRS LR
RAIFEBERAEE. tARELHMEBLZLBEE
A NEZ ST Nt e = Pt 1S

HAIN A S5 (Quark)" B 58
RRIThEE B, MaIZHtiE, RERE. REHEER. &
ERRIIRERITELSEES, WEMA—RAINATF
% %t H 8RS R Fo

£ T8 %"Buy For Me" 9
TheEMithR, XIS EHMN EIRTERE" SRR RE
SHEAELE, TR RAFAEEIERE, AR
BR T ELACE 51 B S ket P i B9 7 o
#HEFChatGPTHR AREIH
AIERR, AREINRAESSMZR, EEEBAPM
B 2.5 hFE AP IRIE. JEMTHIE I &R S % KA
= o

SERTEDREE A SN E

B mER S RIFNMELRE
At e
BEREMRAEHILIRS
WEERNDAEFNPMRNEARE
HRBEAFRERRAE

EMmI &R
BETFMEGERNBRNBZAB RIETE
NESERREN

MEKE RBIWETRY

25 30 35 40 45 50
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42
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30 (Bfi: %)

f5E3RIR: Capgemini, Consumer preference for generative artificial intelligence (Gen Al) tools in e-commerce in 2024 Statista

ERREFE—%

—_

. BIREE IR (2025F58 R 25K 76)
. McKinsey & Company: “McKinsey & Company, Shopping behaviors that

N

customers in selected countries would continue even if they had more
money to spend in 2025 Statista,"(20245118)

]

(GMV) of TikTok Shops worldwide from 2021 to 2024 (in billion U.S.
dollars) Statista(20245128)
. Momentum Works Pte: "“Momentum Works Pte, Leading TikTok Shop

I

. Statista: B2CEEMIHIE (B S BHE(SHREH RS REHEH). KL
RS EIHE LHER; E2034EMTRESIBHtranscosmosill &) BE AR

Momentum Works Pte: Momentum Works Pte, Gross Merchandise Value

countries worldwide in 2024, by Gross Merchandise Value (in billion U.S.
dollars) Statista"(2024£128)

5. Capgemini: “Capgemini, Consumer awareness and use of generative
artificial intelligence (Gen Al) in online shopping in 2024 Statista"(2025%1
A)

o

(Al) during the shopping process worldwide in 2024, by generation
Statista"(20244E118)

7.CE1%ET=145H7T

8. )L 1M &AM =0.033%TT

PYMNTS: “PYMNTS, Share of consumers interested in artificial intelligence



